


An independent media outlet dedicated to defense-related news
from around the world, The Defense Post delivers breaking
news, in-depth coverage and commentary on a wide range of
national defense, international security and foreign policy issues.

TDP = Global Defense, Analysis, and Opinion



Recognizing the growing significance of
non-state actors for national security,
The Defense Post has developed a
strong focus on global insurgency,
irregular warfare and terrorism, and
closely follows burgeoning threats,
particularly in Africa and the Middle East.

Although U.S.-based, The Defense Post
strives to tell important stories from local
or regional points of view, giving a
platform to voices around the world and
delivering our content on a global scale.

Global Reach



Our Audience



TDP accounts for a global and diverse audience, with a low
bounce/exit rate and high reader engagement rate.

Global Reach

verticals: News War & Conflict Business Technology Commentary

regions: Africa Americas Asia Pacific Europe Middle East

20 million+pagE views:
new users:
Sessions: 18 million

7 million



READERSHIP

Print circulation

11.000

Total readership

60.000+



TOP TEN COUNTRIES FOLLOWING DEFENSE POST



Leading figures and
corporations in the defense
industry regularly include or
mention Defense Post articles
on social, in white papers, and
in government reports.

Industry Mentions

*Appearance in Operation Inherent Resolve,
Report to the United States Congress



industry mentions

Senior Director of the Penn Biden Center
for Diplomacy and Global Engagement

Dr. Michael Carpenter
uk major geberal
Christopher Ghika



industry mentions



Foreign Government Reach

Consul General of Azerbaĳan to the Western United States.

Nasimi Aghayev



MEDIA MENTIONS



MEDIA MENTIONS



TheDefensePost.com has a host of space available
from leaderboards to skins, prestitials, page peels,
premium sidebar ads, and more. Get guaranteed
impressions by defense industry persuaders and
decision makers. Clicks become solid leads.

Digital Ads

• Leaderboard - 970 x 90  $3,700

• Premium Sideboard - 300 x 600  $4,200

• Billboard - 970 x 250  $5,500

• IMU - 300 x 250  $3,000

• Sidebar - 300 x 600  $3,200

• Responsive Reskin - 1658 x 1058  $8,900

*These monthly rates are valid for 6 months. It is subject to change.



Our Advertising Solutions

• Thought Leadership

• Partner Content

• Custom Reports

• Display Advertising

• Sponsored Reports

• Press Releases

• Newsletter Advertising

• Native Ads

• Social Media Ads

• Recommended Content

• Non-disruptive Ads

• In-Feed Ads

• Podcast Ads

• Video Ads

• Print Magazine Ads



• Advertise value to a targeted, global audience of defense industry change-
makers and gain exposure to new users

• Increase exposure to your technologies and products, events, and leadership

• Produce quality shareable branded content generating additional lead sources

• Position your company as an industry expert, raising trust and credibility among
defense leaders, academics and end users

• Tap into TDP’s global audience and readership in Africa, Europe, and the Middle
East and build your online reach boosting overall global marketing and
advertising campaigns.

Benefits from The Defense Post Partnership:



Seamlessly place your message within editorial content on thedefensepost.com.
Our native ads are designed to match the look, feel and function of our site’s
content, without looking like a traditional ad, but declared as “Partner Content”
on-page.

The Defense Post Branded Content &
Native Advertising

Guidelines

Advertiser provides partner content. These can be point-of-
view pieces that also offer learning in such areas as best
practices, trends, takes a stand on a current issue, or
present a solution to a common defense challenge.

The Content Should Be:
• Non-commercial, focused on thought leadership
• Companion display banners 970x90 and 300x250 will run

alongside Partner Content
• All submissions are subject to TDP’s editorial approval
• TDP can be commissioned to create partner content as well.

program

• Ad runs in two different ad sizes and locations on our
home page

• Both sizes are labeled as “Partner Content”

• Ad click-through link to an article or partner content on
thedefensepost.com or your own corporate URL off-site



Additional Promotion:
• Partner Content will be promoted via all TDP channels

• Story included on two newsletters

• Story tagged under keyword reflective of topic

• Companion display banners 970x90 and 300x250 running along advertiser’s
sponsored content

The Defense Post Branded Content &
Native Advertising

RATE
Partner Content by Advertiser
Partner Content by TDP

$49,000
$55,000

$18,500
$21,500

3 ARTICLES 1 ARTICLE



PRINT SPECIFICATIONS
1/3 Page
Square

1/3 Page
Horizontal

1/3 Page
Vertical

1/4 Page
Horizontal

1/4 Page
Vertical

1/2 Page
Horizontal 1/2

Page
Long
Vert.

1/2 Page
Vertical/
Island

PREMIUM PLACEMENTS OTHERS

Ad Layout Size in Inches Price

1/3 Page
1/3 horizontal
1/3 vertical
1/3 square

1/2 Page
1/2 horizontal
1/2 vertical
1/2 long vertical

Full Page
Two Page Spread

$4,430
$4,430
$4,430

$4,960
$4,960
$4,960

$6,050
$8,600

1/4 Page
1/4 horizontal
1/4 vertical

$3,500
$3,500

4.583" x 3.333"
3.333" x 4.583" 

7" x 3"
2.166" x 9.5"
4.583" x 4.583"

7" x 4.583"
4.583" x 7"
3.333" x 9.5"

8.625" x 11.125"
17" x 11.125"

Ad Layout Size in Inches Price

Front Cover 7" x 9.5" $12,395

$11,4807" x 9.5"

7" x 9.5"

8.625" x 11.125" $7,540

$7,905

$10,860

7" x 9.5"

17" x 11.125"

$8,870

Back Cover

Front Inside Cover

First Page

Back Inside Cover

Full Centerfold Spread



Guidelines:

Advertiser sponsors editorial coverage of specific and thematic topics, editorially
managed briefings, and case studies, as chosen by our editorial staffin
accordance with TDP editorial calendar. Sponsorship would appear as a boiler-plate
at the top of the page, with optional sidebar or responsive reskin, subject to digital
ad rates*.

All options will include independent, original reporting by TDP and may also
incorporate content from experts in the field. These can be published as one-off’s
or sections that are updated over an extended period of time, as appropriate for
the issues covered and sponsorship budget.

RATE: MP based on package requested

Sponsored Coverage



EDITORIAL CALENDAR 2024

Month Topic Coverage

January Maritime and Naval
Technology

Intensive news coverage of maritime affairs and naval technology, ships, submarines, aircraft
carriers, latest technology and trends in naval warfare, profiling of naval technology used in

conflict hotspots.

February Drone and Counter-Drone
Technology

Drone and counter-drone technology news coverage, interviews with industry leaders, new
products reporting, new loitering technology coverage, AI integration and success stories.

March Communications Technology
News reporting of tactical military communications networks, new trends and developments,

including airborne, naval, vehicular, and stationary communication technology. Heavy emphasis
on man-portable communications technology developments and its use in conflict zones.

April Armored Vehicles
Military-grade armored vehicle news coverage, their success and usage in conflict zones and

distressed areas, new trends, products and developments, their use in reconnaissance, escort,
and in the battlefield, interviews with industry reps, company profiling and interviews.

May Military AI
News coverage of artificial intelligence solutions for the US military and competing armies,

profiling AI for readiness, assessment of current trends and new developments, AI integration to
various military products and services.



Month Topic Coverage

June Military Helicopters
Reporting on the recent deployment of helicopters to conflict zones, their performance as well as
the role in combat and support, transportation and supplies. Interviews with industry leaders and

company profiles, interactive assessment of new trends in the industry

July Fighter Jet Technology

New trends and developments in fighter jet technology, industry reporting and expo coverage,
visual and infographic production regarding airforce technology, tenders, sales and their

deployment in combat zones, AI and cyber integration into fighter jets, competition among states
and predictions on trends.

August Next-Generation Combat

Coverage of next-generation combat, readiness and development of new advanced
technological capability, application of airborne, ground, and naval next-gen combat, interviews
with industry leaders, reps, and defense officials and application of next-generation combat in

battlefields, thought leadership and video content.

September Electronic Warfare

Reporting on new trends and developments in electronic warfare, including coverage of decoys,
EW products, radar warning receivers, signals intelligence and jammers, coverage of nextgeneration

innovations to counter airborne threats. Latest technology covering infrared, radio,
and radar to attack or disrupt, thought leadership, product reviews, and company profiling.

October Military Cyber Security
Interviews with industry leaders, assessment of new threats against military information systems
and networks, communications, white papers, reporting on military cyber security development

and application across different armies.

November Munitions

Weapons and munitions development, research, white papers, news coverage on application,
trends, and developments in battlefield, coverage of areas that consume munitions the most,

technological capabilities and developments, interviews with industry leaders, thought
leadership, reviews by security experts.

December Missile Technology New trends and developments in missile technology, development and application in battlefield,
latest news coverage about sales, company profiling, industry news, and thought leadership.



www.thedefensepost.com




